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Connections

 What has Connections done so far this year? 

 What is Connections in the process of doing now? 

 What is Connections planning in the near future? 

 What does Connections wish they could do? (Doesn’t 
have permission… yet)
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Advertising Initiative
2022 – 2023 school year



Our advertising goals for 
2022-2023

 Radio Ads

 Community outreach / involvement

 Promotional items / Branding

 Ads in multiple print publications and shopping cart ads

 Increased social media presence / Ads

 Weekly Newsletter



Radio Advertisements:

• Radio Ads throughout the Kenai Peninsula that represent each 
of the three brick and mortar offices – Soldotna, Seward, and 
Homer.

• 20 times per day through June 2023

• Airing on six different stations


Other

32.04





Community 
Outreach

• Orca Theatre “Trunk or Treat”

• Orca Kids Summer Movie Event

• Community Safety Day

• Wednesdays in the Park

• Watershed Forum “Adopt a Spring”

• Kenai River Spring Cleanup



Promotional Items                                                                
Reusable bags, window clings, magnets, planners, pens, water bottles

Handed out at:
• Wednesday in the 

park

• New and re-
enrolling families

• Spring Festival
• Community Safety 

Day



Print Ads                                                                      
Greatlander, APOA handbook, Peninsula Clarion



Print Ads - Continued



Shopping Cart Ads                                                
Safeway – Kenai, Soldotna, Homer



Orca Movie Theatre – Movie 
Screen Ad
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Wishing 
(What support 
KPBSD Board 
could provide 
permissions)

0.017

Promotions

Timely
(Based on 
trends) 

Defined 
structure 
(enrollment 

target)

Policy

Rigorous 
(Same 
rigor as 

the rest of 
KPBSD) 

Competitive 
(Should be 

reflective of 
competitors)

Credit for Home School, Private School or 
Correspondence Courses
A. Credits received from schools accredited through state departments of education or national regional accreditation associations will be accepted by the 

Kenai Peninsula Borough School District.
B. Credits claimed from nonaccredited schools will be subject to approval by the District instructional team:

1. Students must provide evidence of work completed for the course for which credit is requested.
2. Students must demonstrate competency in the language arts, mathematics, science and social studies course for which credit is

requested; such competency should be equivalent to that of other Kenai Peninsula Borough School District students who have 
received credits for a similar or like KPBSD course.

3. In order to receive credit outside the core areas, the student must provide evidence of work completed and an assessment of 
work completed which will be evaluated by the District instructional team.

High School Credits at the Middle School 
Level
In certain cases,(with parent and program administration 
approval)  courses taken by middle school students may 
be recognized for high school credit towards graduation 
requirements. Middle school students may receive high 
school credit for successful completion of course work 
(with a grade of C or better.)

90% allocation To program Number of student increased Increase revenue

BSA Highschool
$    
5,930.00 

$  
5,337.00 

$     
2,600.00 

$           
2,737.00 25

$                                      
68,425.00 

BSA Middle School
$    
5,930.00 

$  
5,337.00 

$     
2,400.00 

$           
2,937.00 25

$                                      
73,425.00 

BSA Elementary School 
$    
5,930.00 

$  
5,337.00 

$     
2,200.00 

$           
3,137.00 50

$                                    
156,850.00 

n= 100

Cap the increase to 100 Gross increase to program
$                                    
298,700.00 

Cost of promotion ("n" times 400)
n x $400

Net increase to program
$                                               
40,000.00 

$                                    
258,700.00 
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